
In 1-2 sentences, what is the purpose or mission of 
your work, artistically?

List 5 words you want your audience to associate 
with your brand. 

Do these 5 words support your mission and goals?

Curate and compile your own work that 
speaks to your chosen key words. Ask 
yourself, what relates more?

Pull design fundamentals from your own 
work—colors, themes, and repeating motifs. 
Does it match the brand voice you desire?

Gather outside references from sources 
like magazines, art, web pages, etc. Pull out 
elements such as fonts and writing styles.

Format everything into a moodboard. Use 
this as your brand’s north star as you start to 
develop a cohesive visual language.

understanding your own brand can take time, similar to 
mastering your craft. it can be a daunting task, but we’ve 
created a worksheet to help you take your first steps.

DEFINING YOUR VISUAL BRAND TONE

CURATING YOUR VISUAL LANGUAGE

YES  Narrow it down to 2 words you want your 
audience to take away. These will lead 
your brand voice. 

NO  Re-evaluate the 5 words and your goals. 
What resonates better with you?

1.

2.

3.

4.

5.

SET TING UP YOUR BRAND GOALS

What is your goal with your work—whether it be 
long term or short term?

To accomplish this goal, your brand needs to provide 
the feeling of                              
for your audience/client/etc. 

To accomplish this goal, your brand needs to provide the 
feeling of                              
for yourself.

Which of the following materials will help you 

accomplish this?

Artist logo

Brand Style

Business Cards

Curated Online Presence 

Design Fundamentals

Digital Marketing  
Materials

Formal Artist Resume

Printed Promotionals

Website/Web Platform

Writing

B
U
I
LD

I
N
G
 Y

O
U
R
 B

R
A
N
D
 A

S
 A

 CR
EA

TI
V
E

PA
R
T O

N
E: U

R
L



What are your strengths when presenting yourself and 
your work in person?

Remember: 

Selling yourself ultimately means to be engaging 
and likeable to your key audience. Define 
characteristics of your ideal brand audience. 

Do your due diligence and know if you are what 
the  audience wants. Do you relate to this?  
Does your work relate to this?

translating your digital presence to real life can be a game 
changer. the next step is to interact with you. remember, 
professional ≠ boring. just be on brand.

SELLING YOURSELF ≠ FAKE

BE GENUINE IN YOUR BRAND

PRESENTING YOURSELF AS YOUR BRAND

What are your weaknesses when presenting 
yourself and your work in person?

To accomplish this goal, your brands need to provide the 
feeling of                              
for your audience/client/etc. 

To accomplish this goal, your brands need to provide the 
feeling of                              
for yourself.

What are 3 things you can do to accentuate your 
strengths? 

What are 3 things you can do to counteract 
your weaknesses?

1.

2.

3.

1.

2.

3.

YES  Determine a strategy on how to best 
appeal to your audience. 

NO  Re-evaluate if it is wise to associate your 
brand with this particular audience.

Always follow-up and say thank you 

It's ok to say "I don't know but I can get back 
to you on that." DO get back to them

Be cognizant and respectful of other's time 

Stay true to yourself and don't say yes to  
anything you feel uncomfortable with
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